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My Design Skills
About Me ē 2019 Portfolio

Darren
Davenport

SKILLS

I have a mul t id iscip l inary ski l l  set  t hat  int eg rat es 
creat ive p rob lem so lving , st o ry t el l ing , and  
b ehavio ral  p sycho log y. IĖm a critical thinker who 
can creat e d esig ns b alanced  among  cust omer 
need s, b usiness const raint s, and  t echno log ical  
real i t ies. 

A t  i t s hear t ,  my d esig n p rocess rel ies on a 
l i f elong  st ud y o f  p eop le and  und erst and ing  
what  makes t hem b ehave as t hey d o . This is t he 
co re User  Exp er ience d esig n ski l l  I p ossess.  
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Finding Insights
Design Process ē 2019 Portfolio

Darren
Davenport

8
EVOLVE

7
DELIVER

5
DESIGN

6
REFINE

4
ENVISON

3
INTEGRATE

2
EXCAVATE

1
LEARN

MY PROCESS
1 Learn. Gain knowled g e o f  users cont ext ,  
t echno log ies,  cond uct  int erviews, lead  st ud ies,  and  
research comp et i t i ve p rod uct s.  2 Excavat e.  
Uncover  mat er ials t hat  w i l l  aid  d evelop ment  o f  t he 
d esig n: cont ent  st rat eg y and  invent o r ies,  b usiness 
rules and  cases. 3 Int eg rat e.  Creat e user  p ro f i les,  
t ask f lows, user  journeys, emo t ion map s, ment al  
map s, scenar ios,  and  b ehavio ral  analysis.

4 Envision.  Brainst o rm, evaluat e,  t est ,  and  select  
w i ref rame concep t s t o  p ap er  p ro t o t yp e f o r  f ur t her  
d evelop ment .  5 Desig n. Creat e,  t est  and  evo lve 
t he concep t  w i ref rames int o  a f u l l  d esig n so lut ion.  
6 Ref ine.  Evaluat e d esig n so lut ion w i t h 
st akeho ld ers t o  ob t ain f eed b ack and  cond uct  mo re 
usab i l i t y t est ing  on int eract ive p ro t o t yp es. 

7 Del iver .  Comp let e d esig n w i t h b ui ld  
sp eci f i cat ions,  run sp r int s,  moni t o r  p ro ject  and  
p rod uce launch cand id at e.  8 Evo lve.  Co l lect  
f eed b ack, g enerat e new exp er iment s,  t est  new 
id eas, maint ain and  up d at e t he user  exp er ience 
acco rd ing ly.

Design 

Thinking

Lean UX
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Goal Directed Design
Design Process ē 2019 Portfolio

Darren
Davenport

The g oal  o f  my User  Exp er ience d esig n p rocess is t o  f ind  t he insig ht s,  t he 
p at t erns,  and the nuances of behavior and design decisions that arenĖt 
always evid ent  in req ui rement s d ocument ,  sp eci f i cat ions o r  w i ref rames.  

I accomp l ish t h is b y ut i l i zing  a g oal  d i rect ed  d esig n met hod o log y t o :

1. und erst and  t he b usiness real i t y,  set t ing ,  need s, and  revenue mod el .
2. discover the customerĖs needs,  mo t ivat ions and  what  t hey d esi re.
3. d evelop  a d ig i t al  so lut ion t ai lo red  t o  b o t h t he cust omers and  t he 
    b usiness.

M y d esig n p rocess ensures t he exp lo rat ion o f  t he user  b ehavio r ,  d esig n 
p rob lems, and  usefulness o f  a p rod uct  which ul t imat ely lead s t o  t he 
ar t i f act s f ound  in t he f o l low ing  p ag es o f  t h is d ocument .  This p rocess is 
no t  lo cked  int o  any so f t ware t oo ls-o f - t he-t rad e (which I easi ly learn) as 
t hey o f t en chang e w i t h t echno log ical  ad vances. Therefo re,  I w i l l  no t  
comment  on t he t oo ls used  t o  make t he ar t i f act s in t h is p o r t f o l io .

A t  i t s hear t ,  my p rocess rel ies on my l i f e long  st ud y o f  p eop le and  d esi re 
t o  und erst and  what  makes t hem b ehave as t hey d o . The ar t i f act s 
p resent ed  in my p o r t f o l io  are one o f  t wo  t hing s: ei t her  an ar t i f act  t o  
communicat e o r  cryst al l i ze hours,  d ays,  o r  weeks o f  research and  st ud y o r  
a f in ished  p rod uct .  

M uch o f  my st rat eg y wo rk is conf id ent ial  and  p ro t ect ed  b y int el lect ual  
p rop er t y and  non-d isclosure ag reement s.  But  t he samp le rep resent at ions 
f ound  here d emonst rat e how I wo rk and  what  I p rod uce.  Hop eful ly t hey 
w i l l  convince you and  your  comp any t o  consid er  me f o r  your  t eam.

Artifacts represented in this portfolioĞ

CASE STUDY

   1.   Connect ing  Po int  N W

   2.   Russel l  Invest ment s

   3.   Ad d i t ional  A r t i f act s 

TYPES O F DESIGN  
ARTIFACTS SHO WN  

   -  Personas

   -  Emp at hy M ap s

   -  User  Journey M ap s

   -  Scenar io  M ap s 

   -  Behavio r  M ap s

   -  Pap er  Pro t o t yp es

   -  Wi ref rames &  Sket ches

   -  M ob i le Wi ref rames

   -  Hig h Fid el i t y M ockup s

   -  Int eract ion Desig ns

   -  UI Sp eci f i cat ions

   -  Red l ine Sp eci f i cat ions

   -  Cont ent  St rat eg y

   -  Cont ent  Flows

   -  N avig at ion Desig n

   -  Comp et i t i ve Research

   -  Process /  Task Flows

   -  Prod uct ion Timel ines

MY PROCESS - Continued
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1 - CP Book Experience
Case Study ē Connecting Point NW 

Darren
Davenport

1 Connect ing Point  NW
   
Dat e :  IN  PRO CESS ē Release Dat e est .  Ear ly 2019 

Plat form :  Deskt op , iPad , and  Smar t p hone

CHALLENGE

Develop  an end -t o -end  cl ient  exp er ience t o  sup p o r t  
ĘThe Boys From The Pro ject s (b ook) and  d r ive sales 
f rom social  med ia t hru t he Amazon p o r t al .  This is t he 

cl ient s f i rst  f o ray int o  sel f  p ub l ishing .

WHAT I DID

   -  Desig ned  b rand  id ent i t y

   -  St akeho ld er  int erviews

   -  Est ab l ished  key aud iences

   -  Cond uct ed  comp et i t i ve research

   -  Creat ed  p ersonas, scenar ios &  user  journeys

   -  Develop ed  emp at hy map s and  mood  b oard s

   -  Cont ent  st rat eg y &  visual  d esig n

   -  Creat ed  w i ref rames: Sket ch t hru hig h f id el i t y

   -  Sp earhead ed  cust omer  exp er ience d esig n

   -  Develop ed  low-f id el i t y w i ref rame p ro t o t yp es

   -  Go r i l la usab i l i t y t est ing  

   -  Grap hic d esig n f o r  al l  market ing  mat er ials

   -  Develop ed  SEO  t axonomy

   -  Creat ed  social  med ia p resence. 

     (Faceb o o k,  Inst ag r am ,  Pin t e r est )

Project artifacts Copyright Connecting Point Northwest 2019
Used by permission.
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1 - Project Overview
Case Study ē Connecting Point NW 

Darren
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SITE URL:  TheBoysFromTheProj ect s.com

SOCIAL URL:  ht t ps: / / www. f acebook.com/ t heboysf romt heproj ect s

     I nst agram TBD ï Post  launch
               Pint erest  TBD ï Post  launch

AM AZON URL:  TBD ï Post  launch

    

OWNER:  Connect ing Point  Nor t hwest

WHAT IS ĘTHE BOYS FROM THE PROJECTSę? 

ñThe Boys From The Projectsò is a new book by author Ronald Thompson.  His 
book is due t o launch in t he ear ly w int er  of  2019.  
  

WHAT ARE THE GOALS OF THE CLIENT EXPERIENCE? 

This is an end- t o-end exper ience design t o promot e t he book and dr ive sales 
f rom social  media and cont act s t hru t he Amazon por t al .
 

WHO ARE THE CUSTOM ERS? 

Pr imary aud ience:  Men and Women who are avid readers of  h ist or ical  nonf ict ion 

Second ary aud ience :  Occasional readers who like to read ñover-comerò stories

SETTING, GOALS, AND OBJECTIVE

The UX strategy includes the why, what, how, and who of a project, these details 
provide its structure and demonstrate its progress and evolution. First, I identify 
business goals; then I identify usability goals to develop the UX vision and strategy 
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1 - Scenario / Journey
Case Study ē Connecting Point NW 

Darren
Davenport

The easiest way to understand behavior is through scenarios, identifying a users goals 
and needs helps me understand how a user will Ęflowę thru the  experience. This user 
journey highlights the touch points necessary to purchase the book and leave a review. 
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1 - Persona #1
Case Study ē Connecting Point NW 

Darren
Davenport

I use a persona to represent a cluster of people who exhibit similar behavioral 
patterns in their purchasing decisions, demographics, use of technology or products, 
customer service preferences, lifestyle choices, and so forth. 
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1 - Empathy Map
Case Study ē Connecting Point NW 

Darren
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I create my personas and empathy maps from observations, UX research and 
stakeholder interviews. I always include social and demographic characteristics, 
values, needs, desires, goals, habits, expertise, cultural background and motivations. 
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1 - Sketches
Case Study ē Connecting Point NW 

Darren
Davenport

A paper prototype that is sketchy and incomplete, usually in order to quickly produce  
and test broad concepts. This allows me to sketch out possible solutions to test at an 
early stage of ideation based on the interviews and resulting personas. 
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1 - Lo/Fi Wireframes
Case Study ē Connecting Point NW 

Darren
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I build Lo-Fi wireframe prototypes as the first step in creating screens; I also use 
them for user testing and as a reference point for functional specifications while 
serving to communicate the functionality I am going to build with stakeholders. 
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1 - Interaction Design
Case Study ē Connecting Point NW 

Darren
Davenport

To ensure that the customer experience is positive, I map our the key interactions 
for the interface. This allows me to focus on Ęmicro-interactionsę and bring 
Ędelightę to the client experience. 
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1 - High Fidelity Design
Case Study ē Connecting Point NW 

Darren
Davenport

As a UX/UI designer, IĖm typically responsible for creating a cohesive style guide and 
ensuring that a consistent design language is utilized. I also maintain consistency in visual 
elements and produce high-quality visual designs from concept to implementation.

Paral lax Exper ience Design Paral lax Exper ience Design by Screen
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1 - Unified Experience
Case Study ē Connecting Point NW 

Darren
Davenport

Beyond the digital space, I also maintain a design style among visual elements that 
are used in social media, book covers, and marketing materials. This ensures 
consistency in the overall client experience and brand. 
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2 - RussellLINK Redesign
Case Study ē Russell Investments
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2 RussellLINK
   
Dat e :  January 2016

Plat form :  Deskt op & iPad

CHALLENGE

Redesign an aging CMS dr iven ent erpr ise 
websi t e w i t hout  negat ively impact ing t he 
cur rent  user  base whi le preserving credible,  
t rust wor t hy and rel iable cont ent  t hat  provides 
resources for users and develops Russellôs 

cl ient  base.  

WHAT I DID

   -  St akeholder  int erviews

   -  Est abl ished key audiences

   -  Conduct ed compet i t ive research

   -  Creat ed t echnical  & inf o graphic personas

   -  Developed empat hy maps

   -  Cont ent  st rat egy & visual  design

   -  Rest ruct ured cur rent  I A pat hing

   -  High- f idel i t y i t erat ive design

   -  Developed low- f idel i t y prot ot ypes

   -  Gor i l la & f ormal  usabi l i t y t est ing 

   -  Designed si t e manager  dashboards

   -  Creat ed si t e maint enance process f lows
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2 - Project Outcome
Case Study ē Russell Investments

Darren
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ACCOM PLISHM ENTS

   -  8%  t raf f ic increase t o product  pages in t he f i r st  

     quar t er  indicat es a successf ul  reposi t ioning of  

     cont ent

   -  4%  decl ine in si t e t raf f ic dur ing t he f i r st  quar t er  

     in t ime of  great  business uncer t aint y

   -  Google analyt ics and cl ick t racking indicat es 

     enhanced I A has removed one level  in cont ent  pat h 

   -  Low overal l  bounce rat e & heal t hy average t ime on 

     si t e indicat es no harm done t o exist ing user  base 

     and preservat ion of  new visi t or  ret ent ion 

   -  27%  increase in product  page cl ick t hru rat es 

Without credible UX success measurements, we all risk not being able to quantify 
our success. We are unable to align our efforts to an organizationĖs business 
objectives and desired outcomes without genuine measurements.
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2 - Project Overview
Case Study ē Russell Investments
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SITE URL:  Russel lLI NK.com ï ( pwd prot ect ed)

SITE OWNER:  Russel l  I nvest ment s

WHAT IS THE WEBSITE ABOUT? 

Russel lLI NK is a corporat e B2B cont ent  websi t e showcasing product s,  services,  
pract ice management  and t he business hist ory as a market  leader  in mut ual  
f unds w i t h 72 years of  exper ience managing t he best  act ively managed mut ual  
f unds.

 

WHAT ARE THE GOALS OF THE WEBSITE? 

The Goal  of  t he websi t e is t o provide credible,  t rust wor t hy and rel iable cont ent  
that provides resources for financial professionals and develop Russellôs client 
base.

 

WHO ARE THE USERS OF THE SITE 

Pr imary aud ience:  Financial  Prof essionals and t hei r  st af f  

Second ary aud ience :  Russel l  sales associat es 

SETTING GOALS AND OBJECTIVE

Clear objectives are the focusing lens for use throughout the design process. 
They spring from the client companyĖs overall business strategy, allowing the 
goals to remain on point  with the strategic initiatives within the company.
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2 -Interviews
Case Study ē Russell Investments

Darren
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Interviewing the stakeholders helps me identify the right audience for the product and 
characteristics of study participants. By discovering who the product is for, we can  
utilize customer behaviors to build the success your business and digital products. 

Subset :   I n t er v iew  Not es f or  RLP Cont ent  Sect ion

St akeholder  int erviews
   Sales Associat es 45%

   Regional  Di rect ors 25%

   Fund Administ rat ion 15%

   PCS Management  15%

   Event s Team  05%

St akeholder  I n t er v iew  Mat r ix  


